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2006

Each pillar includes ambitious targets for 2030 aimed at driving
innovation, brand differentiation and employee attraction. All pillars are
based on a 2030 timeline with 2020 and 2025 milestones, in line with
the schedule set out by the SDGs.
Pernod Ricard’s Sustainability & Responsibility strategy was built on
the material risks of its business, consumer concerns and the world’s
agenda. The strategy is the result of a long process from qualitative
interviews to the involvement of sustainability experts with over
300 colleagues globally and external experts. More than 20 workshops
were held with representatives from Brand Companies, Market
Companies, Regions, HQ and the Top Management team to build
the strategy. From this data, ambitious goals were developed where
Pernod Ricard’s impact could be greatest.
External recognition
In recognition of Pernod Ricard’s strong commitment to sustainable
development and responsible consumption, it has received a gold
rating from Ecovadis and is ranked number one in the beverage sector
in Vigeo Eiris
Pernod Ricard has also been recognized as a Global Compact LEAD
company, demonstrating its ongoing commitment to the United Nations
SDGs and its ten principles for responsible business.
In 2019, the group has officially become a member of RE100, a global
initiative led by The Climate Group in partnership with CDP which
brings together 221 international companies committed to 100%
renewable electricity.
Initiative

Commitment / assessment

SBTi

Target set at “well-below 2°C”

CDP Climate Change

A

Additional information
www.pernod-ricard.com/en/sr/

2013

Sustainability is at the core of SGS’ objective of adding Value to Society
beyond traditional financial returns, making a positive impact for all its
stakeholders: customers, employees, shareholders and society. It is
one of its six Business Principles and it is embedded in its decisionmaking processes.
SGS sustainability strategy is built on four pillars: Professional
Excellence, People, Environment and Community. Each one is
supported by group-wide policies, global programs and local initiatives.
The group continues to provide benefit to society by providing
consumers with confidence, supporting more than 400 local
communities, protecting the environment, helping industries to innovate
and enabling governments to more effectively deliver services to their
citizens.
In addition, SGS is positively contributing to the Sustainable
Development Goals, is pursuing its Sustainability Ambitions 2020 and
is taking a leadership position by quantifying its Value to Society.
Achievements
SGS is now a well-established global sustainability leader. In 2019,
SGS has been named a leading company in the Dow Jones
Sustainability Indices for the sixth year in a row, maintained their status
in the FTSE4Good Index and received the Platinum medal recognition
from EcoVadis.
SGS implemented a carbon neutral strategy, and is committed to
reduce CO2 emissions at source through its sustainability programs
and offsetting any remaining or unavoidable emissions.
Additionally, the group has been included in the prestigious CDP A-list
for their commitment to climate-change mitigation and adoption to the
Task Force on Climate-Related Financial Disclosures.
Initiative

Commitment / assessment

SBTi

Target set at 2°C

CDP Climate Change

A

CDP Supply Chain

Supplier Engagement Leader

Additional information
www.sgs.com/en/our-company/corporate-sustainabiIity/sustainabiIityat-sgs

ESG

In line with the Pernod Ricard consumer-centric model, the group’s
Sustainability & Responsibility strategy is centered around a robust
framework with four pillars: Nurturing Terroir, Valuing People, Circular
Making and Responsible Hosting, all of which directly support the
United Nations Sustainable Development Goals (SDGs) to help achieve
prosperity for the planet and its people.
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